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Abstract : The main purpose of this study is to explore consumer loyalty characteristic of mobile phone category in Indonesia.
Second, this research attempts to identify consumer segment and to explore their profile in each segment as the basis of
marketing strategy formulation. This study used some tools of multivariate analysis such as discriminant analysis and cluster
analysis. Discriminate analysis used to discriminate consumer loyal and not loyal by using particular variables. Cluster analysis
used to reveal various segment in mobile phone category. In addition to having better customer understanding in each
segment, this study used descriptive analysis and cross tab analysis in each segment defined by cluster analysis. This study
expected several findings. First, consumer can be divided into two large group of loyal versus not loyal by set of variables.
Second, this study identifies customer segment in mobile phone category. Third, exploring customer profile in each segment
that has been identified. This study answer a call for additional empirical research into different product categories. Therefore,
a replication research is advisable. By knowing the customer loyalty characteristic, and deep analysis of their consumption
behavior and profile for each segment, this study is very advisable for high impact marketing strategy development. This study
contributes body of knowledge by adding empirical study of consumer loyalty, segmentation analysis in mobile phone category
by multiple brand analysis.
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