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Abstract : Organic food is commonly known for its healthier content without the use of pesticides, herbicides, inorganic
fertilizers,  antibiotics and growth hormones.  The aim of this research is  to examine the effect of  health consciousness,
environmental concern and organic food knowledge on both the intention to buy organic foods and the attitude towards
organic foods and the effect of attitude towards organic foods on the intention to buy organic foods in Pakistan. Primary data
was used which was collected through adopted questionnaire from previous research. Non- probability convenience sampling
was used to select sample size of 200 consumers based on Karachi. The data was analyzed through Descriptive statistics and
Multi regression method. The findings of the study showed that the attitude and the intention to buy organic food were affected
by health consciousness, environmental concern, and organic food knowledge. The results also revealed that attitude also
affects the intention to buy organic food.
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