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The role of emotions 
in Marketing .

Normative-affective factors: toward a new decision-
making model

Judgment and decision 
making: the dance of affect and reason

affect heuristic in Judgments of Risks and Benefits

Knowing what you 
want: Measure labile values

The amygdala and 
decision-making

Less is Better: when low-value optons are valued 
more highly than high-value options

An influence of product and 
brand name on positive affect: implicit and explicit measures

Under 
Pressure: Response Urgency Modulates Striatal and Insula Activity 
during Decision-Making under Risk

The Functional Magnetic Resonance Imaging and 
the Consumer Behaviour: Reviewing Recent Research

The Role of Emotions in the Consumer: 
Theoretical Review and Analysis of Components

Neuromarketing: Discovering the Somathyc Marker in the Consumers 
Brain

Imagery, affect and financial Judgment

Processing deficits and the mediation of 
positive affect in persuasion

Posterior
cingulate cortex activation by emotional words: fMRI evidence from a 
valence decision task

The Influence of Emotion Regulation on 
Decision-making under Risk

Should I Go with 
My Gut? Investigating the Benefits of Emotion-Focused Decision 
Making

The nexus between decision making and emotion 
regulation: A review of convergent neurocognitive substrates

Conscious and unconscious 
emotional learning in the human amygdala

Abstract reward and punishment representations in the 
human orbitofrontal cortex .

Architectonic subdivision of the 
human orbital and medial prefrontal cortex. 

Dopamine-dependent prediction errors underpin reward-seeking 
behaviour in humans

What do people really want? 
Goals and context in Decision Making

The 
affect heuristic 177

Risk
as analysis and risk as feelings: Some thoughts about affect, reason, 
risk, and rationality

Emotion 
regulation reduces loss aversion and decreases amygdala responses to 
losses.

Values, affect and processes in Human Decision 
Making. A differentiation and consolidation theory perspective
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Effects of emotion 
regulation strategy on brain responses to the valence and social content 
of visual scenes. 

Feeling and thinking: Preferences need no inferences
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