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Abstract : To achieve their academic goals whilst studying abroad, international students must successfully adjust to cross-
cultural differences. As a result, they need to develop new abilities including intercultural competence and politeness in order
to effectively communicate with different languages and cultures. (Im)politeness is also an essential aspect of intercultural
competence  which  is  vital  for  effective  intercultural  communication.  This  study  seeks  to  integrate  different  aspects  of
intercultural competence, (im)politeness and the use of social media platforms which is solely focused on Indonesian students
studying in the UK. Using a purposive sampling method, participants will be recruited to address the research questions who
will all be volunteers and have lived in Britain for at least six months or who have passed the cultural adjustment period. Using
a range of  quantitative and qualitative methods,  in  this  respect,  participants  will  be recruited and asked to relate the
intercultural experiences they encountered during the cultural adjustment period through the use of e-portfolios, interviews,
and critical reflection. This will be followed by online surveying from the Indonesian participants' point of view using the cross-
cultural  adaptability  inventory  (CCAI),  which aims to  measure  the  individual  potential  for  cross-cultural  adaptability.  A
discursive approach will  be employed which aims to focus on analysing (im)politeness as reported and narrated by the
participants.
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