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Abstract : The universe of luxury has charmed and seduced consumers for centuries. Since the middle ages, their symbols are
displayed as objects of power and status, arousing desire and provoking social covetousness. In this way, the counterfeit
market is growing every day, offering a group of consumers the opportunity to enter into a distinct social position, where the
beautiful and shiny brand logo signals an inclusion passport to everything this group wants. This work sought to investigate
how the context and the social environment can influence consumers to choose products of symbolic brands even if they are
not legitimate and how this behavior is accepted in society. The study proposed: a) to evaluate the measures of knowledge and
quality of a set of marks presented in the manipulation of two contexts (luxury x academic) between buyers and non-buyers of
forgeries, both for original products and their correspondence with counterfeit products; b) measure the effect of layout on the
verbal responses of buyers and non-buyers in relation to their assessment of the behavior of buyers of counterfeits. The present
study, in addition to measuring the level of knowledge and quality attributed to each brand investigated, also verified the
willingness of consumers to pay for a falsified good of the brands of predilection compared to the original study. This data can
serve as a parameter for luxury brand managers in their counterfeit coping strategies. The investigation into the frequency of
purchase has shown that those who buy counterfeit goods do so regularly, and there is a propensity to repeat the purchase. It
was noted that a significant majority of buyers of counterfeits are prone to invest in illegality to meet their expectations of
being in line with the standards of their interest groups.
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