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Abstract : The objective of this research is to find an explanatory model to define the most important variables and factors that
affect the acceptance of Mobile Internet in the Egyptian market. A qualitative exploratory research was conducted to support
the conceptual framework followed with a quantitative research in the form of a survey distributed among 411 respondents. It
was clear that relative advantage, complexity, compatibility, perceived price level and perceived playfulness have a dominant
role in influencing consumers to adopt mobile internet, while observability is correlated to the adoption but when measured
with the other factors it lost its value. The perceived price level has a negative relationship with the adoption as well the
compatibility.
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