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Abstract : Websites and social networks allow museums to divulge their works by new and attractive means. Besides, these
technologies provide tools to generate a new history of art’s contents and promote visits to their installations. At the same
time, museums are proposing more and more activities to families, children and young people. However, these activities
usually take place in the museum’s physical installations, while websites and social networks seem to be mainly targeted to
adults. The problem is that being children and young people digital natives, they feel apart from museums, so they need a
presence of museums in digital means to feel attracted to them. Some institutions are making efforts to fill this vacuum. In this
paper, resources designed specifically for children and teenagers have been selected from websites and social networks of five
Spanish Museums: Prado Museum, Thyssen Museum, Guggenheim Museum, America Museum and Cerralbo Museum. After
that, we have carried out an investigation in a school with children and teenagers between 11 and 15 years old. Those young
people have been asked about their valuation of those web pages and social networks, with quantitative-qualitative questions.
The results show that the least rated resources were videos and social networks because they were considered ‘too serious’,
while the most rated were games and augmented reality. These ratings confirm theoretical papers that affirm that the future of
technologies applied to museums is edutainment and interaction.
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