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Abstract : Creativity is taken as a requirement for a personal anti-fragile career path in the context of regional competitive
advantage in the terms of socio-economics creative environment. At the personal level,  the competence and value-based
approach to creativity are proposed, is an elaboration of the resource-based view of the group of individuals selected from
given  country.  Entrepreneurial  creativity  competence  (measured  by  the  Schein  anchor  questionnaire)  is  based  on  an
independent way of thinking and empowerment presents one aspect of creative capability, however quickly verified by the
market, that’s why we treat this as a basic exemplification of average creative attitude combine with the entrepreneurial
attitude. This introductory instrument enables further scientific research based on the same group in the context of multi-
cultural external creative or the non-creative environment.
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