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Abstract : The objectives of this research were to study an importance of tourists’ destination loyalty from the perspective of
inbound tourists visiting Bangkok and to study their level of interest to recommend as a tourist destination to others. A
probability random sampling of 200 inbound tourists was utilized. The design of sampling was to collect half male and half
female sample. A Likert-five-scale questionnaire was developed to collect the data. In addition, in-depth interviews were also
used to obtain their perspective and experience of visiting Thailand. The findings disclosed that positive tourist perception
influenced destination loyalty. Also, the majority of respondents had a high level of loyalty. When examined in detail, the
destination loyalty indicators can be ranked according to the mean average from high to low as follows: to recommend the
destination, to say positive thing about the destination, to plan to visit the destination in the near future, to acquire more
information about the destination, and to spend more money at the destination.
Keywords : destination loyalty, inbound tourists, impact, Thailand
Conference Title : ICSP 2014 : International Conference on Society and Philosophy
Conference Location : Berlin, Germany
Conference Dates : May 22-23, 2014

World Academy of Science, Engineering and Technology
International Journal of Humanities and Social Sciences

Vol:8, No:05, 2014

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 H
um

an
iti

es
 a

nd
 S

oc
ia

l S
ci

en
ce

s 
Vo

l:8
, N

o:
05

, 2
01

4 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/9

74
0.

pd
f

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 8(05) 2014 1

https://publications.waset.org/abstracts/9740.pdf

