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Abstract : India has emerged as a very lucrative market for the smartphones in a very short span of time. The number of
smartphone users here is growing massively with each passing day. Also, the expansion of internet services to far corners of
the nation has also given a push to the smartphone revolution in India. Millennial, also known as Generation Y or the Net
Generation is the generation born between the early 1980s and mid-1990s (some definitions extending further to early 2000s).
Spanning roughly over 15 years, different social classes, cultures, and continents; it is irrational to imagine that millennial have
a unified identity. But still, it cannot be denied that the growing millennial population is not only young but is highly tech-savvy
too. It is not just the appearance of the device that today; we call it ‘smart’. Rather, it is the numerous tasks and functions that
it can perform which has led its name to evolve as that of a ‘smartphone’. From usual tasks that were earlier performed by a
simple mobile phone like making calls, sending messages, clicking photographs, recording videos etc.; today, the time has
come where most of our day – to – day tasks are being taken care of by our all-time companion, i.e. smartphones. From being
our alarm clock to being our note-maker, from our watch to our radio, our book-reader to our reminder, smartphones are
present everywhere. Smartphone has now become an essential device for particularly the millennial to communicate not only
with their friends but also with their family, colleagues, and teachers. The study by the researchers would be quantitative in
nature. For the same, a survey would be conducted in particularly the capital of India, i.e. Delhi and the National Capital
Region (NCR), which is the metropolitan area covering the entire National Capital Territory of Delhi and urban areas covering
states of Haryana, Uttarakhand, Uttar Pradesh and Rajasthan. The tool of the survey would be a questionnaire and the number
of respondents would be 200. The results derived from the study would primarily focus on the increasing reach of smartphones
in India, smartphones as technological innovation and convergent tools, smartphone usage pattern of millennial in India, most
used applications by the millennial, the average time spent by them, the impact of smartphones on the personal interactions of
millennial etc. Thus, talking about the smartphone technology and the millennial in India, it would not be wrong to say that the
growth, as well as the potential of the smartphones in India, is still immense. Also, very few technologies have made it possible
to give a global exposure to the users and smartphone, if not the only one is certainly an immensely effective one that comes to
the mind in this case.
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