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Abstract : A new product is important for companies to extend consumers and manifest competitiveness. New product often
involves new features that consumers might not be familiar with while it may also have a competitive advantage to attract
consumers compared to established products. However, although most online retailers employ recommendation agents (RA) to
influence consumers’ product choice decision, recommended new products are not accepted and chosen as expected. We argue
that it might also be caused by providing a new product recommendation in the wrong way at the wrong time. This study seeks
to discuss how new product evaluations sourced from third parties could be employed in RAs as evidence of the superiority for
the new product and how the new product recommendation could be provided to a consumer at the right time so that it can be
accepted and finally chosen during the consumer’s decision-making process. A 2*2 controlled laboratory experiment was
conducted to understand the selection of new product recommendation sources and recommendation timing. Human subjects
were randomly assigned to one of  the four treatments to  minimize the effects  of  individual  differences on the results.
Participants were told to make purchase choices from our product categories. We find that a new product recommended right
after a similar existing product and with the source of the expert review will be more likely to be accepted. Based on this study,
both theoretical and practical contributions are provided regarding new product recommendation.
Keywords : new product recommendation, recommendation timing, recommendation source, recommendation agents
Conference Title : ICBG 2018 : International Conference on e-Business and e-Government
Conference Location : Chicago, United States
Conference Dates : October 10-11, 2018

World Academy of Science, Engineering and Technology
International Journal of Computer and Information Engineering

Vol:12, No:10, 2018

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 C
om

pu
te

r a
nd

 In
fo

rm
at

io
n 

En
gi

ne
er

in
g 

Vo
l:1

2,
 N

o:
10

, 2
01

8 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/9

69
96

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 12(10) 2018 1

https://publications.waset.org/abstracts/96996.pdf

