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Abstract : As the world is progressing, the needs and demands of the consumer market are also changing. Nowadays the
trends of consumer purchase decisions are dependent upon multiple factors. This study aims to identify the influential impact
of country of origin over the perception and devotion towards daily personal care products specifically in reference to the
knowledge and awareness regarding that particular brand in Pakistan. To corroborate this study, a 30-item brand origin
questionnaire has been used with 300 purchase decision makers belonging to different age groups. To illustrate this study, a
model has been developed based on brand origin, brand awareness and brand loyalty. Correlation and regression analysis have
been used to find out the results which conclude the findings on the perspective of Pakistan&rsquo;s consumer market as that
brand origin has a direct relationship with brand loyalty provided that the consumer has a positive brand awareness. Support
for the fact that brand origin impacts brand loyalty through brand awareness has been presented in this study.
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