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Abstract : This study analyzes the development of a communication journal, the Journal of Advertising Education (JAE) over
the past 20 years by examining citations of all research articles there. The purpose of a journal is to offer a stable and
transparent forum for the presentation, scrutiny, and discussion of research in a targeted domain. This study asks whether JAE
has fulfilled this purpose. The authors and readers who are involved in a journal need to have common research topics of their
interest. In the case of the discipline of communication, scholars have a variety of backgrounds beyond communication itself
since the social scientific study of communication is a relatively recent development, one that emerged after World War II, and
the discipline has been heavily indebted to other social sciences, such as psychology, sociology, social psychology, and political
science. When authors impart their findings and knowledge to others, their work is not done in isolation. They have to stand on
previous studies, which are listed as sources in the bibliography. Since communication has heavily piggybacked on other
disciplines, cited sources should be as diverse as the resources it taps into. This paper analyzes 4,244 articles that were cited
by JAE articles in the past 36 issues. Since journal article authors reveal their intellectual linkage by using bibliographic
citations, the analysis of citations in journal articles will reveal various networks of relationships among authors, journal types,
and fields in an objective and quantitative manner. The study found that an easier access to information sources because of the
development of electronic databases and the growing competition among scholars for publication seemed to influence authors
to increase the number of articles cited even though some variations existed during the examined period. The types of articles
cited have also changed. Authors have more often cited journal articles, periodicals (most of them available online), and web
site sources, while decreased their dependence on books, conference papers, and reports. To provide a forum for discussion, a
journal needs a common topic or theme. This can be realized when an author writes an article about a topic, and that article is
cited and discussed in another article. Thus, the citation of articles in the same journal is vital for a journal to form a forum for
discussion. JAE has gradually increased the citations of in-house articles with a few fluctuations over the years. The study also
examines not only specific articles that are often cited, but also specific authors often cited. The analysis of citations in journal
articles shows how JAE has developed into a full academic journal while offering a communal forum even though the speed of
its formation is not as fast as desired probably because of its interdisciplinary nature.
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