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Abstract : Environment protection is a major issue grabbing widespread attention of policymakers, both, locally and globally.
Pakistan  is  among the  countries  most  affected  by  global  climate  changes;  media,  besides  governments,  have  a  prime
responsibility  to  create  awareness  among people  about  its  hazards,  and  managing  strategies.  Advances  in  Information
Communication  Technologies  have  eased  people's  access  to  information  and  created  an  interactive  space  to  discuss
environment related issues and influence the policy decisions on the issue. This study, therefore, aims to examine, from the
perspective  of  the  audience,  the  contribution  of  Pakistani  traditional  and  social  media  in  creating  awareness  about
Environment Protection and its implications. The objectives are achieved through quantitative survey method. Young university
students are selected as ‘audience’ for the study. The findings show lack of awareness among people regarding environment
protection. Neither traditional media outlets like radio, TV and newspapers prioritize the issue on their agenda, nor audience
pull information about the issue from social media. A stark indifference and non-serious attitude is being exercised towards the
issue from two quarters. People do not know much about local and international laws on environment; media are used more
than a source of entertainment than awareness.  The study implicates that there is an exigency to launch a nationwide
awareness campaign on the issue, and for that media need to be on the driving seat.
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