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Abstract : The objectives of this study are to increase tourism products and to develop family agro-tourism. The research
methodology was to analyze internal and external situations according to MP-MF and the MC-STEPS principles. The results of
this study highlight following necessary improvements; extend the cycling routes, increase the number of bicycle rental shops,
offer a recreation place for the elders, organize a space for the floating market products and increase tourism activities
throughout the year. In ‘places or distribution channel’ we discuss the improvement of facilities, specifically the routes to
facilitate elder visitors and visitors on wheelchairs and furthermore the arrangement of educational trips to relevant centers in
the community. In ‘promotions’, we discuss the implementation of an 'all inclusive package' were the agro-tourism program,
health-conscious program and the elderly fun program converge.
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