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Abstract : The development of social media has brought about a tremendous change in the marketing scenario for every
industry. It has become a new hybrid element of the promotional mix in the marketing segment. This paper tries to show some
light on the fact that in today’s scenario social media is a platform that everyone should take in consideration for any type of
marketing campaign. In this paper, we have formulated a questionnaire, and through it, we have tried to gather information
from the respondents that how social media is influencing their decision when they choose their travel destinations for tourism
purpose, does it help in creating any awareness about places which they don’t have an idea? As a result, guiding the state
government and providing them with a marketing strategy that how they can use social media in a better manner so that they
could help increase their revenue and can make people aware about the places of the state which the target audience can plan
to go for their next vacation.
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