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Abstract : Experts have always played a special role in society. Drawing on their opinions was and most certainly is one of the
most important strategies that direct people when they make decisions; something often used with the aim of exerting
influence and ensuring social conformism. Many factors decide on who becomes an expert. The most important of these have
hitherto been: the possession of extensive knowledge, charisma, authority as well as experience. Increasingly, however, these
factors are insufficient and may even be deemed unnecessary. This state of affairs has been brought about (among other
things) by the development of the media and the media’s influence on our lives. The inspiration to write the present article has
its grounding in the book by Tom Nichols The Death of Expertise. The Campaign Against Established Knowledge and Why it
Matters, in which the author claims that in our present-day open society experts and their expertise count for increasingly less
for everyone who has unlimited access to the Internet and education. This has, in turn, resulted in the creation of so-called
‘collective wisdom,’ which is placed higher than any of the specialist knowledge proclaimed by experts. However, this is an
incomplete picture, because admittedly, access to knowledge is nowadays unlimited, but on the other hand, the ubiquitous risk
causes that the expert is someone who allows them to minimize it. Therefore, a modern society so readily refers to their
opinion; from the smallest matters, eg home appliance, to important political issues. Hence, many information services include
numerous experts (scientists, journalists, specialists, celebrities), whose task is to explain to the viewers in a simple way the
presented reality. However, more and more often their role is also to give credence to what they explain. Hence the questions
arise: who are the experts, what is their typology and what roles they play in Polish information services? To answer them,
quantitative and qualitative research was used, such as analysis of lists of 100 most influential experts, analysis of expert
profiles and their statements in three differentiated information services (TVN - commercial, TVP1 - public, TV Trwam - non-
commercial/religious). They will be the basis for answering the above-mentioned questions and, above all, determining their
role in information services in Poland.
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