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Abstract : The Islamic Banking Services is one of the growing businesses in financial sector around the globe with 15 to 18
percent growth all over the world and 10-12 percent growth rate in Pakistan. This research study is aimed at measuring the
impact of religiosity on the customer loyalty of Islamic Banking in Pakistan. The study has utilized cause and effect research
design to assess the impact of religiosity on Islamic Banking. Data from 350 respondents have been collected to meet the
purpose of the study. The results revealed that the religiosity has a significant impact on the customer loyalty of Islamic
Banking through the customer attitude and customer trust on the sequential model. The results suggest that the religiosity,
customer attitude, and customer trust are the interconnected variables which lead to customer loyalty in Islamic Banking of
Pakistan. The study is useful in the setting of Pakistan to further increase the customer loyalty for Islamic Banks.
Keywords : Islamic banks, customer loyalty, attitude, Pakistan
Conference Title : ICIAF 2018 : International Conference on Islamic Accounting and Finance
Conference Location : Dublin, Ireland
Conference Dates : August 16-17, 2018

World Academy of Science, Engineering and Technology
International Journal of Economics and Management Engineering

Vol:12, No:08, 2018

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 E
co

no
m

ic
s 

an
d 

M
an

ag
em

en
t E

ng
in

ee
rin

g 
Vo

l:1
2,

 N
o:

08
, 2

01
8 

pu
bl

ic
at

io
ns

.w
as

et
.o

rg
/a

bs
tr

ac
ts

/9
28

87
.p

df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 12(08) 2018 1

https://publications.waset.org/abstracts/92887.pdf

