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Abstract : Destination image can cause an increase and decrease in the growth rate of international tourists visiting Thailand.
This paper drew upon data collected from an international tourist survey conducted in Bangkok, Thailand during January to
March of 2014. The survey was structured primarily to obtain international tourists’ opinions towards the importance of
destination image factors that they encountered during their trip in Thailand. A total of 200 respondents were elicited as data
input for mean, SD, and t-test. The findings revealed that the overall level of importance of these factors was not very high. The
findings also revealed the three most important factors as tourist experience, interesting place, and pleasing destination. In
addition,  the result  for t-test  revealed that there was not much effect  from gender differences in opinions of  the level
concerning importance for destination image factors.
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