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Abstract : With the advances in information and communications technology, mobile context-aware applications have become
powerful marketing tools. In Apple online store, there are numerous mobile applications (APPs) developed for destination tour.
This study investigated the determinants of adoption of context-aware APPs for destination tour services. A model is proposed
based on Technology Acceptance Model and privacy concern theory. The model was empirically tested based on a sample of
259 users of a tourism APP published by Kaohsiung Tourism Bureau, Taiwan. The results showed that the fitness of the model
is well and, among all the factors, the perceived usefulness and perceived ease of use have the most significant influences on
the intention to adopt context-aware destination APPs. Finally, contrary to the findings of previous literature, the effect of
privacy concern on the adoption intention of context-aware APP is insignificant.
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