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Abstract : Japan has been positioned as a major inbound market to Korea, accounting for about 31% of total inbound visitors
until 2012. The percentage has sharply dropped each year since and remained in second place, reaching 13.33% in 2016.
Meanwhile, China has been boosted as a major inbound market, reaching 46.79% in 2016. Chinese tourists mainly visit Korea
with the major purpose of shopping. They consume Korean cosmetic/beauty products and clothes while Japanese tourists prefer
to purchase healthy food such as ginseng and seaweed. This study aims to investigate and compare tourist shopping patterns
across two major inbound markets, China and Japan. A quantitative approach using survey was applied from 2009 to 2016.
Findings suggest Chinese visit Korea due to quality of product, value for money, and accessibility, and trust. Meanwhile,
Japanese choose Korea as a shopping destination mainly due to convenience, affordability, and tourist attractions. Also, there
were significant differences in shopping venues. For example, Japanese tourists prefer shopping at department stores while
Chinese tourists prefer retail outlets and local markets. This study contributes to deeper understanding on two major inbound
markets to Korea and suggests future marketing strategies.
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