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Abstract : The green fashion market is growing rapidly as eco-friendly consumers are willing to expand their organic lifestyle
to include clothing. With an increasing share of fashion consumers globally, Indian consumers are observed to consider the
social and environmental ethics while making purchasing decisions. While some research clearly identifies the efforts of
responsible consumers towards green fashion,  some argue that fashion-orientated consumers who are sensitive towards
environment do not actively participate towards supporting green fashion. This study aims to analyze the current perception of
green fashion among Indian consumers. A small-scale exploratory study is conducted where consumers’ perception of green
fashion is examined followed by an analysis of translation of this perception into purchase decision making. This research
paper gives insight into consumer awareness on green fashion and provides scope towards the expansion of ethical fashion
consumption within the demography of India.
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