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Abstract : Women entrepreneurship has started establishing itself globally. Despite various social hurdles, Indian women have
proved their strength in the area of entrepreneurship. Rising pattern of women entrepreneurship in Indian context make it
significant to know the reason behind it. It’s a normal perception that women with financially strong backgrounds are highly
motivated to progress in the area of entrepreneurship while lack of money becomes a major restraint for others. The proposed
study attempts to identify the motivational factors for becoming women entrepreneur. The research work is to be conducted on
women entrepreneurs. For this purpose, factor analysis will be used. The study has identified a set of motivational factors
namely family business, social status, education and qualification, self-fulfillment and achievement among others that give
momentum to the women to  become an entrepreneur.  The outcome of  the study will  be helpful  in  developing women
entrepreneurship in India.
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