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Abstract : The Forbidden City is well known for being full of Chinese cultural and historical relics. However, the Masters in
the Forbidden City, a documentary film, doesn’t just dwell on the stories of the past. Instead, it focuses on ordinary people—the
restorers of the relics and antiquities, which has caught the sight of Chinese audiences. From this popular documentary film, a
new way can be considered, that is to show the relics, antiquities and painting with a character of modern humanities by films
and TV programs. Of course, it can’t just like a simple explanation from tour guides in museums. It should be a perfect
combination of scenes, heritages, stories, storytellers and background music. All we want to do is trying to dig up the humanity
behind the heritages and then create a virtual scene for the audience to have emotional resonance from the humanity. It is
believed that there are two problems. One is that compared with the entertainment shows, why people prefer to see the boring
restoration work. The other is that what the interaction is between those history documentary films, the heritages,  the
audiences and collective memory. This paper mainly used the methods of text analysis and data analysis. The audiences’
comment texts were collected from all kinds of popular video sites. Through analyzing those texts, there was a word cloud
chart about people preferring to use what kind of words to comment the film. Then the usage rate of all comments words was
calculated. After that, there was a Radar Chart to show the rank results. Eventually, each of them was given an emotional value
classification according their comment tone and content. Based on the above analysis results, an interaction model among the
audience, history films/TV programs and the collective memory can be summarized. According to the word cloud chart, people
prefer to use such words to comment, including moving, history, love, family, celebrity, tone... From those emotional words, we
can see Chinese audience felt so proud and shared the sense of Collective Identity, so they leave such comments: To our great
motherland! Chinese traditional culture is really profound! It is found that in the construction of collective memory symbology,
the films formed an imaginary system by organizing a ‘personalized audience’.  The audience is  not  just  a  recipient  of
information, but a participant of the documentary films and a cooperator of collective memory. At the same time, it is believed
that the traditional background music, the spectacular present scenes and the tone of the storytellers/hosts are also important,
so it is suggested that the museums could try to cooperate with the producers of movie and TV program to create a vivid scene
for the people. Maybe it’s a more artistic way for heritages to be open to all the world.
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