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Abstract : The concept of reputation in corporate development comes to the fore as one of the most frequently discussed
topics in recent years. Many organizations, which make worldwide investments, make effort in order to adapt themselves to the
topics within the scope of this concept and to promote the name of the organization through the values that might become
prominent. The stakeholder groups are considered as the most important actors determining the reputation. Even, the effect of
stakeholders is not evaluated as a direct factor; it is signed as indirect effects of their perception are a very strong on ultimate
reputation. It is foreseen that the parallelism between the projected reputation and the perceived c reputation, which is
established as a result of communication experiences perceived by the stakeholders, has an important effect on achieving these
objectives. In assessing the efficiency of these efforts, the opinions of stakeholders are widely utilized. In other words, the
projected reputation, in which the positive and/or negative reflections of corporate communication play effective role, is
measured through how the stakeholders perceptively position the organization. From this perspective, it is thought that the
interaction and cooperation of corporate communication professionals with different stakeholder groups during the reputation
positioning efforts play significant role in achieving the targeted reputation or in sustainability of this value. The governmental
stakeholders having intense communication with mass stakeholder groups are within the most effective stakeholder groups of
organization. The most important reason of this is that the organizations, regarding which the governmental stakeholders have
positive perception, inspire more confidence to the mass stakeholders. At this point, the organizations carrying out joint
projects  with  governmental  stakeholders  in  parallel  with  sustainable  communication  approach come to  the  fore  as  the
organizations having strong reputation, whereas the reputation of organizations, which fall behind in this regard or which
cannot establish the efficiency from this aspect,  is  thought to be perceived as weak. Similarly,  the social  responsibility
campaigns, in which the governmental stakeholders are involved and which play efficient role in strengthening the reputation,
are thought to draw more attention. From this perspective, the role and effect of governmental stakeholders on the reputation
positioning is discussed in this study. In parallel with this objective, it is aimed to reveal perspectives of seven governmental
stakeholders towards the cooperation in reputation positioning. The sample group representing the governmental stakeholders
is examined under the lights of results obtained from in-depth interviews with the executives of different ministries. It is
asserted that this study, which aims to express the importance of stakeholder participation in corporate reputation positioning
especially in Turkey and the effective role of governmental stakeholders in strong reputation, might provide a new perspective
on measuring the corporate reputation, as well as establishing an important source to contribute to the studies in both
academic and practical domains.
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