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Abstract  :  The electronics  market  in  Jordan is  facing extraordinary  expectations  from consumers,  whose  opinions  are
progressively  more essential  and have effective  power on the overall  marketing strategy preparation and execution by
electronics agents. This research aimed to explore the effect of price volatile, follow-up, maintenance and warranty policy on
distributor’s retention. Focus group, in-depth interviews, and self-administered questionnaire were held with a total sample of
50 electronics distribution stores who have a direct contact and purchase frequently from electronic agencies. By using
descriptive statistics and multiple regression tests, the main findings of this research is that there is an impact of price volatile,
follow-up, maintenance and warranty policy on distributor’s retention, and the key predictor variable was price volatile. Thus,
the researcher recommended flat rate pricing strategy to ensure that all distributors will sell the product on the same pricing
base, regardless of the generated margin by each one of them. Moreover, conclusion and future research were also discussed.
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