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Abstract : Purpose of this research aims to improve understanding of the nature of online religion by examining the religious
social websites. What motivates individual users to use the online religious social websites, and which factors affect those
motivations. We survey various online religious social websites provided by different religions, especially the Taiwanese folk
religion. Based on the theory of the Content Analysis and Social Network Analysis, religious social websites and religious web
activities  are examined.  This  research examined the folk religion websites’  presentation and contents that  promote the
religious use of the Internet in Taiwan. The difference among different religions and religious websites also be compared. First,
this study used keywords to examine what types of messages gained the most clicks of “Like”, “Share” and comments on
Facebook. Dividing the messages into four media types, namely, text, link, video, and photo, reveal which category receive
more likes and comments than the others. Meanwhile, this study analyzed the five dialogic principles of religious websites
accessed from mobile phones and also assessed their mobile readiness. Using the five principles of dialogic theory as a basis,
do a general survey on the websites with elements of online religion. Second, the project analyzed the characteristics of
Taiwanese  participants  for  online  religious  activities.  Grounded by  social  network  analysis  and  text  mining,  this  study
comparatively  explores  the  network  structure,  interaction  pattern,  and  geographic  distribution  of  users  involved  in
communication networks of the folk religion in social websites and mobile sites. We studied the linkage preference of different
religious groups. The difference among different religions and religious websites also be compared. We examined the reasons
for the success of these websites, as well as reasons why young users accept new religious media. The outcome of the research
will  be useful for online religious service providers and non-profit  organizations to manage social websites and internet
marketing.
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