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Abstract : Purpose: The purpose of this study is to investigate the impact of organizational culture on internet marketing
adoption. Moreover, the study intends to explore the role of organizational culture in the internet marketing adoption that
helps business to achieve organizational growth and augmented market share. Background: With the enormous expansion of
technology, organizations now need technology-based marketing paradigm in order to capture larger group of customers.
Organizational culture plays a dominant and prominent role in the internet marketing adoption. Changes in the world economy
have demolished current organizational competition and generating new technology standards and strategies. With all the
technological advances, e-marketing has become one of the essential part of marketing strategies. Organizations require
advance internet marketing strategies in order to compete in a global market. Methodology: The population of this study
consists of telecom sector organizations of Pakistan. The sample size consists of 200 telecom sector employees. Data were
gathered through the questionnaire instrument. The research strategy of this study is survey. The study uses a deductive
approach.  The  sampling  technique  of  this  study  is  convenience  sampling.  Tentative  Results:  The  study  reveals  that
organizational culture played a vital role in the internet marketing adoption. The results show that there is a strong association
between the organizational culture and internet marketing adoption. The results further show that flexible organizational
culture helps organization to easily adopt internet marketing. Conclusion: The study discloses that flexible organizational
culture helps organizations to easily adopt e-marketing. The study guides decision-makers and owners of organizations to
recognize the importance of internet marketing strategy and help them to increase market share by using e-marketing. The
study offers solution to the managers to develop flexible organizational culture that helps in internet marketing adoption.
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