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Abstract : In Indonesia, the rise of the middle class and consumer purchasing power has created a trend of shifting the
traditional into a modern retail market. Development of the creative economy as an impact of the global economy has invaded
the traditional market, due to low rents and minimum innovation, raising the issue of sustainability and urban resilience for
survival of the traditional market. The study aims to understand the current market conditions by examining the challenges,
resiliency,  and identify  the  relationship  between the traditional  market  and creative  market.  Using a  single-case  study
approach as the research methodology, Santa Market has been chosen as the case study. It is a pilot project of collaboration
between a traditional market and creative economy in Jakarta, Indonesia. The research was conducted as a qualitative study
through in-depth interviews with the market vendors and the market management, besides a desk-based study of the leasing
data and spatial analysis. The findings indicate traffic fluctuation as the main challenge. It is related to the tenant’s presence,
rental fluctuation, gentrification, infrastructure, and market competition. Thus, the findings on resilience show a different
response for creative and traditional markets. The traditional market’s response remained stable with minimum innovation,
whereas the creative market relies on technological development. Regarding the relationship, supply and demand have become
the main relationship occurring in Santa Market. It is then developed into the context of society and regulation. The conclusion
provides recommendations for more solid regulation to protect the market tenants from stakeholder interests that can disrupt
market viability, and a critical discussion on the concept of collaboration between traditional and creative markets. There is
also a suggestion for further study on relation with the surroundings, to create a holistic study on how the collaboration can
work well in the traditional market.
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