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Abstract : The aims of this research were twofold: 1) to logo design of Huay Kon Border Market, Chaloemphrakiat District,
Nan Province and 2) to study the level of tourist satisfaction towards logo design of Huay Kon Border Market, Chaloemphrakiat
District, Nan Province. Tourist satisfaction was measured using four criteria: a unique product identity, ease of remembrance,
product utility, and beauty/impressiveness. The researcher utilized a probability sampling method via simple random sampling.
The sample consisted of 30 tourists in the Huay Kon Border Market. Statistics utilized for data analysis were percentage, mean,
and standard deviation. The results suggest that tourist had high levels of satisfaction towards all four criteria of the logo
design that was designed to target them. This study proposes that specifically logo designed of Huay Kon Border Market could
also be implemented with other real media already available on the market.
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