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Abstract : Perpetual changes in the workplace and daily business activities bring a need for imbedding organizational
knowledge sharing within the organizations’ culture, routines and processes. Organizations should adapt to the changing in the
environment in order to survive. Accordingly, the management should promote a knowledge sharing culture which might result
in knowledge accumulation, hence better response to these changing environmental conditions. Researchers in the field of
strategy and marketing stressed that employees’, as well as the overall performance of the organization, would improve as a
result of implementing a knowledge-oriented culture. The research investigated the significant impact of knowledge sharing on
market response and the competitiveness of organizations. A knowledge sharing framework was developed based on current
literary frameworks with additional constructs such as employees’ learning commitments, experiences and prior knowledge.
Linear regression was used to analyze the relationships among dependent and independent variables. The research’s results
indicated strong positive correlation between the dependent and independent variables, especially in organizational market
sharing. We anticipate that this correlation would improve organizational knowledge sharing related practices and the
associated knowledge entities. The research posits the introduced framework could be a solid ground for further investigations
on how some organizational factors would influence the organization’s response to the market as well as on competitiveness.
Final results support all hypotheses. Finding of this research show that knowledge sharing intention had the significant and
positive effect on market response and competitiveness of organizations.
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