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Abstract : The objective of this research was to study the influence of Integrated Marketing Communication on Buying
Decision of Consumers in Bangkok. A total of 397 respondents were collected from customers who drive in Bangkok. A
questionnaire was utilized as a tool to collect data. Statistics utilized in this research included frequency, percentage, mean,
standard deviation, and multiple regression analysis. Data were analyzed by using Statistical Package for the Social Sciences.
The findings revealed that the majority of respondents were male with the age between 25-34 years old, hold undergraduate
degree,  married  and stay  together.  The  average  income of  respondents  was  between 10,001-20,000 baht.  In  terms of
occupation, the majority worked for private companies. The effect to the Buying Decision of Consumers in Bangkok to including
sale promotion with the low interest and discount for an installment, selling by introducing and gave product information
through sales persons, public relation by website, direct marketing by annual motor show and advertisement by television
media.
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