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Abstract :  Innovation is  very important  for  success  and competitiveness of  countries,  as  well  as  business  sectors  and
individuals' firms. In order to have successful and sustainable innovations, the other side of the game, consumers, should be
aware of the innovations and appreciate them. In this study, the consumer innovativeness is focused and the relationship
between motivated consumer innovativeness and consumer shopping styles is analyzed. Motivated consumer innovativeness
scale by (Vandecasteele & Geuens, 2010) and consumer shopping styles scale by (Sproles & Kendall, 1986) is used. Data is
analyzed by SPSS 20 program through realibility, factor, and correlation analysis. According to the findings of the study, there
are strong positive relationships between hedonic innovativeness and recreational shopping style; social innovativeness and
brand consciousness; cognitive innovativeness and price consciousness and functional innovativeness and perfectionistic high-
quality conscious shopping styles.
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