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Abstract : This paper will explore the directly proportional relationship between the influence of Hispanophone media in U.S.
markets and Hispanic population growth. Though this growth has origins across south and central America, in U.S. media
markets Mexican and Cuban immigrants, have traditionally been considered the most influential. Having endured significant
historical discrimination, disparagement, and ethnic framing from conventional Anglophone media, such groups have sought to
form their own identities as media consuming and producing Americans of Latin American origin. Although immigrants to the
U.S. have traditionally faced obstacles in access to education, children of Mexican-Americans (Chicanos) and Cuban-Americans
have made significant progress in overcoming these obstacles, partly explaining their media dominance. This is particularly
true in the case of Cuban-Americans, for whom such media presence is not predicted by share of population. By conducting
comparative studies of Chicano media and Cuban-Americans media, common ground was found in strategies of reliance on
media-driven identity formation. In contrast to the mainstream media portrayal of Latino/as with limiting, negative stereotypes,
Spanish-language media’s goal is to form the identity of being Latino for those living in the United States. Providing both news
from countries of origin and local news within the United States, Chicano and Cuban-American media performs rituals of
recollection while rooting such populations in more proximate media paradigms.
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