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Abstract : The purpose of this research is to study the development of Thailand Brand Identity and the perception of its image
in order to find any guidelines for the identity development and the image perception of Thailand Brand in Health and Wellness
Tourism. The paper is conducted through mixed methods research, both the qualitative and quantitative researches. The
qualitative focuses on the in-depth interview of executive administrations from public and private sectors involved scholars and
experts in identity and image issue, main 11 people. The quantitative research was done by the questionnaires to collect data
from foreign tourists 800; Chinese tourists 400 and UK tourists 400. The technique used for this was the Exploratory Factor
Analysis (EFA), this was to determine the relation between the structures of the variables by categorizing the variables into
group by applying the Varimax rotation technique. This technique showed recognition the Thailand brand image related to the
2 countries, China and UK. The results found that guidelines for brand identity development and image perception of health
and wellness tourism in Thailand; as following (1) Develop communication in order to understanding of the meaning of the
word 'Health and beauty tourism' throughout the country, (2) Develop human resources as a national agenda, (3) Develop
awareness rising in the conservation and preservation of natural resources of the country, (4) Develop the cooperation of all
stakeholders in Health and Wellness Businesses, (5) Develop digital communication throughout the country and (6) Develop
safety in Tourism.
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