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Abstract : In order to understand how cultural innovation occurs, this paper explores the interaction in Shenzhen of China
between universities, creative industries, and government in creative economic using the Triple Helix framework. During the
past two decades, Triple Helix has been recognized as a new theory of innovation to inform and guide policy-making in national
and regional development. Universities and governments around the world, especially in developing countries, have taken
actions to strengthen connections with creative industries to develop regional economies. To date research based on the Triple
Helix model has focused primarily on Science and Technology collaborations, largely ignoring other fields. Hence, there is an
opportunity for work to be done in seeking to better understand how the Triple Helix framework might apply in the field of
creative industries and what knowledge might be gleaned from such an undertaking. Since the late 1990s, the concept of
‘creative industries’ has been introduced as policy and academic discourse. The development of creative industries policy by
city agencies has improved city wealth creation and economic capital. It claims to generate a ‘new economy’ of enterprise
dynamics and activities for urban renewal through the arts and digital media, via knowledge transfer in knowledge-based
economies. Creative industries also involve commercial inputs to the creative economy, to dynamically reshape the city into an
innovative culture. In particular, this paper will concentrate on creative spaces (incubators, digital tech parks, maker spaces,
art hubs) where academic, industry and government interact. China has sought to enhance the brand of their manufacturing
industry in cultural policy. It aims to transfer the image of ‘Made in China’ to ‘Created in China’ as well as to give Chinese
brands more international competitiveness in a global economy. Shenzhen is a notable example in China as an international
knowledge-based city following this path. In 2009, the Shenzhen Municipal Government proposed the city slogan ‘Build a
Leading Cultural  City”’  to  show the  ambition  of  government’s  strong will  to  develop Shenzhen’s  cultural  capacity  and
creativity. The vision of Shenzhen is to become a cultural innovation center, a regional cultural center and an international
cultural city. However, there has been a lack of attention to the triple helix interactions in the creative industries in China. In
particular,  there is  limited knowledge about how interactions in creative spaces co-location within triple helix networks
significantly influence city based innovation. That is, the roles of participating institutions need to be better understood. Thus,
this paper discusses the interplay between university, creative industries and government in Shenzhen. Secondary analysis and
documentary analysis will be used as methods in an effort to practically ground and illustrate this theoretical framework.
Furthermore, this paper explores how are creative spaces being used to implement Triple Helix in creative industries. In
particular,  the new combination of resources generated from the synthesized consolidation and interactions through the
institutions. This study will thus provide an innovative lens to understand the components, relationships and functions that
exist within creative spaces by applying Triple Helix framework to the creative industries.
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