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Abstract : Many markets are maturing, consumer buying powers are weakening and customer preferences change rapidly. To
survive, many adopt fast paced continuous cost reduction and competitive pricing to remain relevance. Marketers desire to
push for more sales to increase revenues have intensified competitions at time cannibalize the product and market. The
amazing technologies changes have created both hope and despair to the industries. The pressure to constantly reduce cost, on
the one hand, create and market new products in cheaper prices and shorter life cycles, on the other has become a continuous
endeavour. The twin trends appear irreconcilable. Can core strategic vision provides and adapts new directions in continuous
cost reduction? This study investigates core strategic vision able to meet this need, for firms to survive and stay profitable.
Under current uncertainty market, are firms falling back on their core strategic visions to take them out of the unfavourable
positions?
Keywords : core strategy vision, continuous cost reduction, fashionable products industry, competitive pricing
Conference Title : ICSRD 2020 : International Conference on Scientific Research and Development
Conference Location : Chicago, United States
Conference Dates : December 12-13, 2020

World Academy of Science, Engineering and Technology
International Journal of Mathematical and Computational Sciences

Vol:14, No:12, 2020

O
pe

n 
Sc

ie
nc

e 
In

de
x,

 M
at

he
m

at
ic

al
 a

nd
 C

om
pu

ta
tio

na
l S

ci
en

ce
s 

Vo
l:1

4,
 N

o:
12

, 2
02

0 
pu

bl
ic

at
io

ns
.w

as
et

.o
rg

/a
bs

tr
ac

ts
/7

79
99

.p
df

ISNI:0000000091950263International Scholarly and Scientific Research & Innovation 14(12) 2020 1

https://publications.waset.org/abstracts/77999.pdf

