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Abstract : Introduction: The case highlights various issues and challenges faced by Khanna Enterprises while conceptualizing
and execution of launching Active Leisure wear in the domestic market, where different steps involved in the range planning
and production have been elaborated. Although Khanna Enterprises was an established company which dealt in the production
of  knitted  and  woven  garments,  they  took  the  risk  of  launching  a  new concept-  Active  Leisure  wear  for  Millennials.
Methodology: It is based on primary and secondary research where data collection has been done through survey, in-depth
interviews and various reports, forecasts, and journals. Findings: The research through primary and secondary data and
execution of active leisure wear substantiated the acceptance, not only by the millennials but also by the generation X. There
was a demand of bigger sizes as well as more muted colours. Conclusion: The sales data paved the way for future product
development in tune with the strengths of Khanna Enterprises.
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