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Abstract : The new era in business has started, according to my research paper findings, corporate social responsibility leads
organizations to an incomparable advantage phase, where competition is secondary and financial growth is a result. Those who
join later,  lose their active advantage and cause passive disadvantage for their organizations. The main purpose of this
presentation is to state the obvious and shed the light of the advantages of doing good, while doing well for multinational
enterprises, extremely low fluctuation (preventing one of the highest costs), significantly lower marketing budget, enhanced
reputation causing customer and supplier loyalty, employee commitment results in higher motivation level leading to better
quality at each stages, Corporate Social Responsibility brings Unique Selling Proposition incomparable to others. The paper is
based on a large research work conducted for the University of Liverpool Masters in Business Administration program, with
the title of Corporate Social Responsibility for Multinational Enterprises to gain incomparable advantage. The research is
based on both recent secondary data, but most importantly on 25 interviews with Chief Executive Officers at Multinational
Enterprises and /  or the Human Resources /  corporate communications directors.  The direct gains on Corporate Social
Responsibility are analyzed when it is embedded into the core of the business. It is evident that project based Corporate Social
Responsibility is not effective neither from the supported topic, Non-governmental Organizations point of view nor from the
organization’s long-term sustainability point of view. Surveys have been conducted, data compared and consequences drawn.
Corporate Social Responsibility must be started inside of the business to strengthen it. First, commit employees. It must come
from the Chief Executive Officer. It must be related to the business profile. It has to be long term. They will commit customers.
B-corps are coming (e.g. Unilever); the phenomenon of social enterprises has become a leading one.
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