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Abstract : The growth of clothing and technology as a marketing tool has a great influence on online business owners to know
how much the characteristics and psychology of consumers in influencing purchasing decisions made by Indonesian women
consumers.  One of  the most important issues faced by Indonesian women consumers is  the suitability  of  clothing.  The
suitability of clothing can affect the body cathexis, identity, and confidence. So the thematic analysis of clothing fitness and
body cathexis of women consumers when and after using virtual fitting room technology to purchase decision is important to
do.  This  research using group method of  pre-post  treatment and considers  how the recruitment technique of  snowball
sampling, which uses interpersonal relations and connections between people, both includes and excludes individuals into 39
participants' social networks to access specific populations. The results obtained from the study that the results of body scans
and photos of virtual fitting room results can be made an intervention in women consumers in assessing their body cathexis
objectively in the process of making purchasing decisions. The study also obtained a regression equation Y = 0.830 + 0.290X1
+ 0.292X2, showing a positive relationship between suitability of clothing and body cathexis which influenced purchasing
decisions on women consumers and after (personal and psychological factors) using virtual fitting room, meaning that all
independent variables influence Positive towards the purchasing decision of the women consumers.
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