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Abstract : The evolution of Islamic State (acronym IS) has an ultimate goal of restoring the caliphate. IS threat to the global
security  is  main concern of  international  community  but  has also raised a factual  concern for  India about  the regular
radicalization of IS ideology among Indian youth. The incident of joining Arif Ejaz Majeed, an Indian as ‘jihadist’ in IS has set
strident alarm in law & enforcement agencies. On 07.03.2017, many people were injured in an Improvised Explosive Device
(IED) blast on-board of Bhopal Ujjain Express. One perpetrator of this incident was killed in encounter with police. But, the
biggest shock is that the conspiracy was pre-planned and the assailants who carried out the blast were influenced by the
ideology perpetrated by the Islamic State. This is the first time name of IS has cropped up in a terror attack in India. It is a red
indicator of violent presence of IS in India, which is spreading through social media. The IS have the capacity to influence the
younger Muslim generation in India through its brutal and aggressive propaganda videos, social media apps and hatred
speeches. It is a well known fact that India is on the radar of IS, as well on its ‘Caliphate Map’. IS uses Twitter, Facebook and
other social media platforms constantly. Islamic State has used enticing videos, graphics, and articles on social media and try
to influence persons from India & globally that their jihad is worthy. According to arrested perpetrator of IS in different cases
in India, the most of Indian youths are victims to the daydreams which are fondly shown by IS. The dreams that the Muslim
empire as it was before 1920 can come back with all its power and also that the Caliph and its caliphate can be re-established
are shown by the IS. Indian Muslim Youth gets attracted towards these euphemistic ideologies. Islamic State has used social
media for disseminating its poisonous ideology, recruitment, operational activities and for future direction of attacks. IS
through social media inspired its recruits & lone wolfs to continue to rely on local networks to identify targets and access
weaponry and explosives.  Recently,  a pro-IS media group on its Telegram platform shows Taj  Mahal as the target and
suggested mode of attack as a Vehicle Born Improvised Explosive Attack (VBIED). Islamic State definitely has the potential to
destroy the Indian national security & peace, if timely steps are not taken. No doubt, IS has used social media as a critical
mechanism  for  recruitment,  planning  and  executing  of  terror  attacks.  This  paper  will  therefore  examine  the  specific
characteristics of social media that have made it such a successful weapon for Islamic State. The rise of IS in India should be
viewed as a national crisis and handled at the central level with efficient use of modern technology.
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