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Abstract :  This research aims to study about the formats of  low-cost airlines’  services in domestic route by surveying
customers’ requirements and satisfactions in choosing low-cost airlines to travel domestically. Chiang Mai International Airport
and other regions in Chiang Mai are the bases where the information is quantitatively collected. Passengers and questionnaires
of 400 are the data base in which the researchers collected information from. Statistic units used are Percentage, Weighted
Average, and Standard Deviation. The result of the study reveals that the group of 400 representative samples chooses Air Asia
the most from overall six low-cost airlines that provide domestic services. Most of the representative samples book plane
tickets for their traveling and they book tickets during the promotion time that provides cheap-priced tickets. Averagely, the
price for a seat in one flight is around 501-1,000 Thai baht. The result of the satisfaction’s survey analyzed by the Marketing
Mix Factors (7Ps) of low-cost airlines, which is divided into 4 parts including services before ticket reservations, services
before boarding/purchasing tickets (ground), In-flight services, and Services after boarding they are satisfied with the baggage
claim point informing, also gives the information that the passengers are highly satisfied with every process or the services.
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