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Abstract : Customer Relationship Management (CRM) started gaining attention as late as the 1990s, and since then efforts are
ongoing to define the domain’s precise specifications. There is yet no single agreed upon definition. However, a predominant
majority perceives CRM as a mechanism for enhancing interaction with customers, thereby strengthening the relationship
between a business and its clients. From the perspective of Information Technology (IT) companies, CRM systems can be
viewed  as  facilitating  software  products  or  services  to  automate  the  marketing,  selling  and  servicing  functions  of  an
organization. In this paper, we have proposed a Bluetooth enabled CRM system for small- and medium-scale organizations. In
the proposed system, Bluetooth technology works as an automatic identification token in addition to its common use as a
communication channel. The system comprises a server side accompanied by a user-interface support for both client and
server sides.  The system has been tested in two environments and users have expressed ease of use,  convenience and
understandability as major advantages of the proposed solution.
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