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Abstract : Football in Brazil is considered a passion, being the most popular sport in the country, both by the consumer public
and by the means of communication that divulge it individually, when compared with other sports modalities. In the last two
decades, the soccer teams have given greater importance to the management, since they understood that the same should be
managed as a company, but with peculiarities related to the business. In this sense, Brazilian soccer clubs started to make
bigger investments for the adhesion of fans in their social frames, allowing a greater need of understanding about the profile of
this group of fans/clients. Thus, this work aims to understand the reasons that cause the fans to join the club and identify
variables present in the process of intention to join the club. For that, a qualitative exploratory research was conducted, in
which thirty-one membership of a soccer club from southern Brazil were interviewed. Based on the interviews, five categories
were classified as emotional aspects (passion and love), cognitive aspects (easy access to the stadium and promotional values
in tickets),  external  influences (family  and friends),  situational  aspects  (club moment)  and aspects  related to the event
(engagement by modality). As results found in the analysis, it can be highlighted that the motivation of the majority of the
respondents to become a member of the analyzed club, is related to the emotional aspects, such as passion and love. Thus, it is
perceived that  sport,  in  the case of  soccer,  generates in  the involved ones (fans and leaders)  different  manifestations,
suggesting that the management of this type of business has great complexity and should not be observed only by the spectrum
of the club like a business.
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