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Abstract : Purpose: Fast Fashion trend promotes consumption of low cost high fashion garments at a rapid rate. Frequent
change in fashion trend results in higher disposability of Fast Fashion products. To cater for the Fast Fashion appetite of the
present day consumer, fashion giants have ramped up production of garments, thus imposing a massive strain on the planet’s
natural resources. Also, ethical issues related to cheaper methods of production are of concern. India being a large consumer
base has a major role to play in proliferation of the Fast Fashion trend. This paper is an attempt to study the effect of fast
fashion trends on the Indian consumer’s behaviour. It also attempts to ascertain the awareness of the consumer about the
detrimental effect that the fast fashion trends manifest on the environment. Design /methodology/approach: The survey was
conducted using a questionnaire targeted at a set of urban Indian consumers of varied age, profession and socio economic
backgrounds.  Trends regarding frequency of  purchase,  expenditure on clothing,  disposal  methods and awareness about
environmental issues were analyzed using the obtained data. Findings: The result of the study indicates that urban Indian
consumer has a strong affinity towards fast fashion trends, but is largely unaware of its detrimental effect on the environment
and  strain  on  natural  resources.  Research  Limitation/implications:  The  sample  size  for  survey  was  only  of  a  hundred
consumers, and the same could be expanded for a better estimate of trends. Also, the sample consumers were mostly urban. A
big chunk of  Indian fashion consumers reside in small  towns and the same could be included in the survey.  Practical
implications: As the true cost of Fast Fashion in terms of environmental and ethical aspects is getting realized worldwide, a big
market like India cannot remain isolated from this phenomenon. Globally there has been an increase in demand of ethically
produced clothing. It is imperative that the Indian consumer be made aware about the unsustainable nature of Fast Fashion so
that he can contribute towards conservation of natural resources and ethical production of garments. Originality/value The
research attempts to ascertain consumption pattern of the Indian fashion consumer and also his awareness about the true cost
and consequences of Fast Fashion. The inferences may be used by fashion giants to use ‘Green Marketing’ and ‘Social
Marketing’ techniques to make the Indian consumer more aware about sustainable fashion and to market their own products
as ‘Sustainable, Green and Ethical’.
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