
The New Face of TV: An Exploratory Study on the Effects of Snapchat on TV
Ratings in Kuwait

Authors : Bashaiar Alsanaa
Abstract : The advent of new forms of media has always led to a change in the way existing media deliver content. No medium
has been replaced by another yet over the course of history. Whether this fact changes with the introduction of new age
technology and social media remains to be seen. Snapchat may be the first application, to seriously challenge TV. It is perhaps
the new face of television. The individualistic nature of Snapchat, whereby users control who, when, and in what order to
watch, assesses user freedom from traditional broadcasters’ control. This study aims to fill the void in research conducted
around such topic. The research explores how Snapchat maybe slowly but replacing TV. The study surveys users in Kuwait in
order to present an overview of the topic. It also draws a framework through which implications and suggestions for future
research may be discussed to better serve the advancement of media research.
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