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Abstract : Every study of advertising is intrinsically multidisciplinary, as the researcher must take into account the linguistic,
social, psychological, economic, political and cultural factors that have all played a significant role in the history of advertising.
A linguoculturological analysis of advertising aims to provide insight into the ideologies and archetypal structures that abide in
the discourse of advertising messages, and give an overview of the academic research in the area of linguistics, and cultural
and social studies that contributed to the demystification of the discourse of advertising. As the process of globalisation is
gaining momentum, so is the expansion of businesses and economies, and migration of the population. Yet, the uniqueness of
individual cultures prevails, and demonstrates that the process of communication and translation are not only matters of
linguistic, but of cultural transferral as well. Therefore, even the world of business and advertising, the world of fast food, fast
production, fast living, is programmed in accordance with the uniqueness of those cultures. The fact that culture, beliefs,
ideologies,  values and societal  expectations permeate every sphere of  advertising will  be addressed through illustrative
examples.
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