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Abstract : Social enterprises, as one of the way of doing business are on the rise and emerging from the innovations of
decades of social initiatives. In simple way, social enterprises use the business platform to achieve social and/or environmental
objectives whilst simultaneously seeking a financial return. In Indonesia, the number of social enterprises rapidly grows and
most of them were using social media as their business platform. Social Media are perceived as tools for creating online
communities of users who share interests, activities, and objectives. Many companies view the use of online communities in
social media as a profitable marketing tool from which they can derive several benefits. Through social media, consumers
share experiences with and suggest ideas to others while developing new relationships within their communities. Therefore,
this study intends to identify the benefits that participants in online communities seek and examine the relationships between
members’ levels of participation, brand trust, and brand commitment. Using convenience sampling method, 236 fully answered
questioner was collected and used as a sample of this research. The sample of this research consisted of member or follower in
several social media from selected social enterprise in Indonesia. Data collected in this research were process by using Partial
Least Square and came up with the result that functional benefit and monetary benefit, are only two from five benefits that
proposed were the only variable that has significant result even though from APC, ARS and AARS outcomes show that the
model can be claimed to be significant.
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