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Abstract : Product personalization could not only bring new profits to companies but also provide the direction of long-term
development for companies. However, the characteristics of personalized product cause some new problems. This paper
investigates how companies make decisions on the supply of personalized products when facing different customer attitudes to
personalized product and service, constraints due to limited capacity and updates of personalized demand information. This
study  will  provide  optimal  decisions  for  companies  to  develop  personalized  markets,  resulting  in  promoting  business
transformation and improving business competitiveness.
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