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Abstract : As with the provision of other services, the service quality perception is one of the key factors that the modern
manager must pay attention to. Countries in which the state regulation is in transition also have specific features in providing
fitness services. Identification of the dimensions in which the most significant different service quality perception between
different types of fitness centers, enables managers to profile the offer according to the wishes and expectations of users. The
aim of the paper was the comparison of the quality of services perception in the field of fitness in Serbia between three
categories of fitness centers: the privately owned centers, the publicly owned centers, and the Public-private partnership
centers. For this research 350 respondents of both genders (174 men and 176 women) were interviewed, aged between 18 and
68 years, being beneficiaries of fitness services for at least 1 year. Administered questionnaire with 100 items provided
information about the 15 basic areas in which they expressed the service quality perception in the gym. The core sample was
composed of 212 service users in private fitness centers, 69 service users in public fitness centers and 69 service users in the
public-private partnership. Sub-samples were equal in representation of women and men, as well as by age and length of use of
fitness services. The obtained results were subject of univariate analysis with the Kruskal-Wallis non-parametric analysis of
variance. Significant differences between the analyzed sub-samples were not found solely in the areas of rapid response and
quality outcomes. In the multivariate model, the results were processed by backward stepwise discriminant analysis that
extracted 3 areas that maximize the differences between sub-samples: material and technical basis, secondary facilities and
coaches. By applying the classification function 93.87% of private centers services users, 62.32% of public centers services
users and 85.51% of the public-private partnership centers users of services were correctly classified (total 86.00%). These
results allow optimizing the allocation of the necessary resources in profiling offers of a fitness center in order to optimally
adjust it to the user’s needs and expectations.
Keywords  :  fitness,  quality  perception,  management,  public  ownership,  private  ownership,  public-private  partnership,
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